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4+1 Pathways for Mahidol University International College Students

Adelaide-Mahidol 4+1 Articulation Arrangement

The University of Adelaide has an articulation agreement with Mahidol 

University International College which allows Mahidol students who have 

completed the appropriate Bachelor of Business Administration degree to 

receive advanced standing towards the University’s Master of Commerce, 

Master of Commerce (Applied Finance), Master of Commerce (Marketing) or 

Master of Commerce (Performance Management).

Mahidol students with an eligible Cumulative Grade Point Average will be 

able to complete the masters program within one year of study in Adelaide. 

The normal duration of the masters program is one and a half years.
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Who is eligible to apply? 
The School of Commerce welcomes applications from 
students at Mahidol University International College 
(MUIC) who have completed the Bachelor of Business 
Administration degree program (all pathways). In the 4 + 1 
arrangement, students will be granted up to 12 units credit, 
enabling successful applicants to complete the masters 
degree at the University of Adelaide in one year.

Applicants for entry into the Master of Commerce 
(Applied Finance) need to have a major in fi nance in their 
undergraduate studies.    

As entry to the program is competitive, students must have 
achieved a Cumulative Grade Point Average of at least 3.00 
out of 4.00 in their undergraduate studies at MUIC. 

How much is the tuition fee? 
The normal duration of studies in Adelaide will be only one 
year for students transferring under this 4+1 articulation 
arrangement. The indicative annual tuition fee for a 
standard full time load of 24 units per year is AU$18,000 for 
2007 intake.

For further information about Overseas Student Health 
Cover (OSHC) and other general fees, please visit: 
www.international.adelaide.edu.au

What is the English language requirement?
Students who have completed the Bachelor of Business 
Administration degree at MUIC with a Cumulative Grade 
Point Average of at least 3.00 will be considered to 
have met the University’s English Language Profi ciency 
requirement.

What intakes are available?  
Semester one and two intakes are available each year. 
Semester one normally commences in February while 
semester two commences in July.

How do I apply?
Applicants should download an international application 
form from: www.international.adelaide.edu.au/future/apply

Who can I contact for further information?
For further information regarding the 4+1 Adelaide-Mahidol 
arrangement and applying to the University of Adelaide, 
please contact:

The Faculty of the Professions
Phone: +61 8 8303 6455
Email: pgcommerce@adelaide.edu.au

Applicants should visit the following website for further 
information on studying at the University of Adelaide 
including visa requirements, facilities and resources, 
campus lifestyle, living expenses, support services and 
accommodation options: www.international.adelaide.edu.au

Program Structure

 Master of Commerce (Applied Finance)
Study Plan for students with BBA (Finance)

February Entry July Entry

Semester 1
▸ Equity Valuation and Analysis (M)
▸ Fixed Income Securities (M) 
▸ Finance Elective (M)
▸ Elective (M)

Semester 2
▸ Equity Valuation and Analysis (M)
▸ Fixed Income Securities (M) 
▸ Finance Elective (M)
▸ Elective (M)

Semester 2
▸ Options, Futures & Risk Mgt (M)
▸ Portfolio Theory & Management (M)
▸ Finance Elective (M)
▸ Elective (M)

Semester 1
▸ Options, Futures & Risk Mgt (M)
▸ Portfolio Theory & Management (M)
▸ Finance Elective (M)
▸ Elective (M)

 Master of Commerce (Marketing)
Study Plan for students with BBA (Marketing)

February Entry July Entry

Semester 1
▸ E- Marketing (M)
▸ Brand Management (M)
▸ Elective (M)
▸ Elective (M)

Semester 2
▸ Relationship Marketing (M)
▸ Market Research & Planning (M)
▸ Marketing Ethics (M)
▸ Elective (M)

Semester 2
▸ Relationship Marketing (M)
▸ Market Research & Planning (M
▸ Marketing Ethics (M)
▸ Strategic Marketing (M)

Semester 1
▸ E- Marketing (M)
▸ Brand Management (M)
▸ Strategic Marketing (M)
▸ Elective (M)

Study Plan for students without BBA (Marketing)without BBA (Marketing)without

February Entry July Entry

Semester 1
▸ Consumer Behaviour (M)
▸ Marketing Communications (M)
▸ Elective (M)
▸ Elective (M)

Semester 2
▸ Consumer Behaviour (M)
▸ Market Research & Planning (M)
▸ Marketing Ethics (M)
▸ Elective (M)

Semester 2
▸ Market Research & Planning (M)
▸ International Marketing (M)
▸ Marketing Ethics (M)
▸ Strategic Marketing (M)

Semester 1
▸ Marketing Communications (M)
▸ International Marketing (M)
▸ Strategic Marketing (M)
▸ Elective (M)

 Master of Commerce (Performance Management)

February Entry July Entry

Semester 1
▸ Corporate Governance 

& Globalisation (M)
▸ Optimising Human Performance (M)
▸ Elective (M)
▸ Elective (M)

Semester 2
▸ Organisational Behaviour (M)
▸ Managing Social Responsibility (M) 
▸ Strategic Compensation 

Management (M)
▸ Strategic Evaluation and Control (M)

Semester 2
▸ Organisational Behaviour (M)
▸ Managing Social Responsibility (M) 
▸ Strategic Compensation 

Management (M)
▸ Strategic Evaluation and Control (M)

Semester 1
▸ Corporate Governance 

& Globalisation (M)
▸ Optimising Human Performance (M)
▸ Elective (M)
▸ Elective (M)
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but may be subject to change without notice.
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